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Social Work Month 2002 Toolkit
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Artwork Guide

Please feel free to use the enclosed Social Work Month 2002 artwork for promotional materials you design and distribute between now and March.

The files on the enclosed disk are JPEG and PDF files and can be used for 

desktop publishing projects and web design.

The artwork is copyrighted by the National Association of Social Workers, therefore, the official NASW logo must accompany the design in all formats.  This logo is also saved on the enclosed disk.

Tips for Using Artwork:
· When working with the illustration in PC design and layout programs such as PageMaker, Quark, InDesign, Publisher, or word processing programs such as Word and PowerPoint, make sure you hold the SHIFT key down to preserve the original proportion of the image.  Do not alter the actual graphic or resave it.  ALWAYS work from the original file.
· If you plan to use the graphic in professionally printed or offset printing materials, please call NASW Public Affairs to request CMYK, PDF, or PMS files for your printer.  They will need these to do color separations.
· Consider using the artwork on the following projects and see the “campaign activities” section of this toolkit for additional ideas:
· Cover sheet or stationary for press kits
· Postcard mailers to members
· Pamphlet series on community issues 
· Calendar for local social work events
· Social Work Month 2002 Web page
· Flyer for Social Work Month 2002
· Event program cover or souvenir journal ad
· Community newspaper advertisement 

Activity Ideas - Social Work Month 2002





Add profiles of notable social workers or social work programs in the community to your website. Include photos if available.





Use the color SWM 2002 graphic (JPEG) on your website prominently.


  


Link your organization’s website to: � HYPERLINK http://www.socialworkers.org ��socialworkers.org� or � HYPERLINK http://www.thepowerofsocialwork.org ��thepowerofsocialwork.org� starting in January.





Create new content for your website on good public interest issues. Feel free to post the press releases and PSA copy included in this toolkit on your site.





Ask 10 partner organizations in your community to link to your website during March. Consider asking media organizations to link to your site as well.  They will do this if you offer good public information.





Develop a community resource guide for your website that lists social work providers and agencies in your area. Also link to the NASW Clinical Register.  





Post quotes about “the power of social work” from local celebrities.  Ask them to comment on how social workers have contributed to citizens in your community.  





Acknowledge reporters who positively showcase the social work profession.  Ask their employer’s permission to reprint the text of great stories on your website.   





Purchase advertising space in your local daily or community newspaper or radio station to promote social work services in your community.


 


Display social work month or social work education/history information in your office or lobby. Display a banner.





Tell 10 people that you are a social worker and explain what you do.  Consider making one or two presentations at a school, library,  church, temple or mosque in March.





Distribute social work buttons, pamphlets, magnets or other small items to co-workers and visitors at your workplace.





Make plans to attend related conferences in your area and ask permission to distribute social work materials.


  


Send “Happy Social Work Month” postcards to social workers in your community. Use the SWM 2002 graphic for the cover artwork.





Write an article for your organization’s newsletter. 


 


Add the Social Work Month theme to your e-mail signature, fax pages and memos during March.





Host a town hall meeting to discuss important issues in your community. Invite local social work experts, politicians and media personalities to provide brief remarks and help facilitate the meeting.





Sponsor an interagency meeting to highlight social work services in your organization.





Host a special NASW membership recruitment drive. Give a Social Work Month prize to every prospective member who completes an application. 





Incorporate Social Work Month 2002 themes, artwork and materials into your annual conference and/or continuing education events.   





Plan a Social Work Month celebration at your workplace.





Ask a local elected official to read a proclamation at a public event. This event can be something you coordinate or an activity already planned by his/her staff, such as a weekly press briefing. 





Ask your organization’s PR staff to include Social Work Month themes into speeches, events and press releases during March.
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